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15 years in content projects
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Foundation of the New Team development and
strategies holding expansion

2009 2013-2016
;' 2025

\ Al agency’s launch

\

2010-2012 2017-2024

creation of the first
advertising projects

NEW
STRATEGIES

GROUP

Implemented 900+ projects in_
the digital

-
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CONTENT FOR SOCIAL
MEDIA

Al SHORT
FILMS

Our products

¢

Al ADVERTISING
VIDEOS

fol

Al AVATARS

Al PRODUCT VIDEOS

CORPORATE TRAINING
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Key clients 2025

e’ KERNEL

CTI NPAHOWI

Tefal  ZIE

SMARTY v Y 7 ——
PRI REGNO optimo U
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CLIENT SERVICE

Client Service
Director

2 Account
Managers

Today there are 15 of us:

Copywriter

Screenwriter

CEO

Accountant

Al Director

2 Al Filmmaker
VFX, Motion, CGI

Artist
4 Al designers

AGENCY

................................................................................................................................................................................. MREYTHE

Lawyer



If a new Al exists in the world - we're already
using it =)




Also, we're festival winners
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3onoto BacunuwwuH Maeno — "Mepuunnii Avren” P . . . e

Cpibno YepHep Bonoaumup — Binarion

BpoHsa

Naypeatu:
pi4yHa nepegnnarta «MakcumanbHa» Big MEGOGO

CkBopueBcbka Onbra — >ka4ok i > Cocimoeuu (Mapbkaseub) lpuHa >

ainAura — Riiiua awva 2apwnu nAanvu

P EORP Y 500/ 6:01

PemacTep Bepcisi Al pinbmy BiHapioH (Bepcisi Ha ocHoBi 40% HoBuX cuieH Bia Kling)

LliTyyka IHTenekT : %
Ananituka Peparysatu Bigeo 62 5] > Nopinutuca 0~ Peknamyeatn
Nianucanoca 1,58 THc. KopucTysavis i A 6] Al 5 y

1,5 Tvc. nepernapie 2 micaui Tomy #suno #hedra #runway

H
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https://youtu.be/k_l4E7hDGBs

And support Al project

"LLTyuyKa

Telegram

e LUTyyka IHTenekT Q

- § MpukpinneHe NoBifoMNeHHs
| #3pobneHosYKpaiHi 1 Qpyai, M1 nounHaemo 3-i1 kypc no Al 8 SMM ¢ i@ Crapt 22 TpasHs. Lle yepes 8 aHis, HacTynHuit YeTeep. BapTicTb cknapae 1..

Cloude & banchmarks

00:09

#BREAKING

1r Anthropic npeacTasuay Claude Opus 4 Ta
Claude Sonnet 4 %%

Tak, Opus noBepTaeTbes, i Le ryuHe
noBepHeHHs!

Opus 4 — Tenep Le He nuLe Ton 3a AKICTo
fianory, a 1 NOTYXHWI areHT Ans CKNagHWX 3agay.
Mopenb BNOBMIOE HaliMeHLWI HIoaHCK, NpaLioe
NPUPOAHO Ta BMEBHEHO. 3 MOKPALLEHO Nam'aTTIo
i HOBUM KOHTEKCTHUM MEeHeXXMEeHTO.

Sonnet 4 — HoBa yHiBepcanbHa Moaens, Wo
3amiHuna Sonnet 3.5.

Lo nokpawunn?

- CUNbHUM BYCT y BUKNMKaX GYHKLN

IHTenekt"

YouTube

‘mO= 2

Mowyk Q

Wryduka IHTenexkT

Npo HenpomepeXXi NPocTM cnosamv

-

gy =9 g

HOrNAAN HEAPOMEDEXK * #HOBUHYK CaITY Al * #TyToplanv

LLTyyka IHTEenekT

(@shtuchka-intelekt - Mignucanocs 4,93 Tuc. kopucTysavie + 53 Bigeo
Nackaso npocumo Ha kaHan "LUTyuka IHTenexT" - Baw HapiAHWi rig y CBITi Wy ...6inblwe

t.me/shtuchka_intelekt i we 3 nocunaxxs

MepcoHanisysatv KaHan Kepysatu Bigeo View channel stats ° :

lonosHa  Bigeo

m MonynspHi

YouTube Shorts HaxuBo  Cnucku BigTBOpeHHa  [lonucu  CnoHcopcTBo

Hawcrapiwi

Ae Kpauwe crsoploBaTH
My3uKy nip Al KOHTEeHT?

5 e,

Midjourney 7
Omni-Reference

- reniBnLHICTE U XBOCT

5 SORA +
% FREEPIK

x. __‘? » 6_

sunt{‘-’ @a iy
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12:38

Al BIOEO WHOIO B 3%

-+ Creoputu

Google Veo3 - Bce W0 BY XOTinK 3HaTH!

Suno 4.5 npoty Riffusion: xTo KpyTiwmiA? i fIK reHepyBaTH peanicTUYHUX il : Omni: Big

LLokytounit My3uuHuit Al 6aTn! Be3KowWTOBHMIA TyTOpian TeopuTb AuUBa 4v npoBan?

55 nepernaais + 1 roauHy Tomy

244 nepernsiau * 2 AHi ToMy 485 nepernaaie * 2 Al ToMy 681 nepernaa + 2 THXHi ToMy
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Tea brand Graff in 9
months

The tea category is highly competitive. To stand
out from other players, we decided to create not
only professional craft content in social media,
but also to bring the brand characters from
packaging to life.

Al technologies helped us to create many viral Al
videos and photos.

We provide monthly:
= 3 million reach in 9 months

= 340 thousand engage

= ER 8%
= Silver, bronze, and 4 shortlists at advertising
festivals

SIK BOHU XWJIU BE3 YAIO GRAFF?
HE PO3YMIIO

BakpinneHo

TBIA CTUJTb —
TBIM CMAK

a A

D 266.4K D> 157.7K > 110.8K



Al Complex Campaing
”Shedriy Dar, a piece
of Home”

The uniqueness of this advertising project lies in the
fact that it was fully developed using the most
advanced artificial intelligence technologies, first in
Ukraine

The main idea of the video is to consolidate in the
consumer's mind the association that Shchedryi Dar
oil is an integral part of any home, family, and
dwelling.

Overall results:

= 6 million reach.

=+ 3items market growth

= 463 % sales growth compared to the same
period in 2023.
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GAVKIT Foundation
when Al helps

5
|
|

To help poor animals in shelters, we created a
realistic video that raised a pressing social
issue against the backdrop of war.

Results:
= 13 out of 13 puppies found new owners.

= The project began adaptation for Poland.

i s - Another batch of aid
gg;lq;iax :BPi'(?TBOMppi"I' .D,aﬁ XBOCTUKY ﬁeanother chance for
doHay
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»
Entertainment HALLOWEEN
Y KON "ONTIMA"

video for Optima

To promote the Halloween holiday, we created
a fun and creative video for Optima Distance
School. In it, schoolchildren gather for
Halloween, each wearing different costumes,
walking, driving, running, and then hanging
out and celebrating Halloween.

The video does not use any stock footage or
camera footage.

Everything is 100% Al.

“optlmo
g SCHOOL
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Al Video for 3 ABEPTIH HOBOPIYHI CBSITA

BE3 NOXMINNINA!

Sopharma's Abertin ¢ S &Y
Campaign e Abepri L SN
S

We Created Al Video for Sopharma's Abertin .

Campaign ¢ YHikanbHa ¢opmMmyna YcyBae
L-amiHokucnor TOKCUHMU
G sopharma % b

The highlight of the video is its stunning
realism, perfectly showcasing the product's
appearance. To achieve this, we used a blend
of neural models: Magnific Al, Sora and Kling
1.6, ensuring an impeccable visual
representation of Abertin.

AGENCY
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Al product
video for Tefal ‘

e —,

CYNEPKOMNAKTHMI

Product - famous Tefal Ingenio pans with
detachable handle. Our project team has
been using them for years and can say they're
top-tier. No other pans are worth attention
compared to these. Removable handle, heat
indicator, durable materials. Though the
video is simple, we worked with passion).

The video showcases all these advantages.
We adapted the mini people trend, focusing
on bringing the product into a generated
world in 16:9 format for YouTube.
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Military video
for Pulse Power
batteries

This video aims to boost sales and build
awareness of Pulse Power batteries for
Motorola radios.

We created a cinematic video with a simple
story: Military action, base attack, but thanks
to radios our warriors maintain active
communication and solve tactical tasks
quickly.

Rain? No problem - waterproof design. Long .
battle needing extended communication? o . 7 \ S TN -' OY\/ER
Easy - 5000mAh battery ensures long charge. | : — Lo TS

Plus many other great features included.

5000-mah—3ARAN 1111 TBOEIMEPEMOTH

AGENCY

................................................................................................................................................................................. ..“ m 5 y‘ 'T H E



5 okrema shturmova
brigade

We continue to support our
soldiers and actively
collaborate with the 5th
shturmova brigade in creating
Al content and youtube

channel (:7smnmmwwm7wt‘
KMIBCKA BRUTALIA
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https://www.youtube.com/watch?v=GpQLcPuyd3U

Many Reels for Social Media

Stoghar Yagotynske Graff Jagermeister Ritz Barton

HaJUXaUTeCs 3

RITZ BARTON’ .

AGENCY
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Let's go to mAlbutne
Volodymyr Cherner, CEO
togEth e r ! v.cherner@maibutne.ai

+38095095 31 73
maibutne.ai
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